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However, compared to conventional banks, it still
dominates the number of customers who save in
conventional banks even though the Malay community,
which is predominantly Muslim, should be the dominant
interest in Islamic banks. There are various perceptions
of the Malay community towards Islamic banking. Some
Malay people think that Islamic banks are stated in a
profit-sharing manner the same as conventional banks,
with the term interest only differing in mentioning term.
Due to the lack of promotion, many Malay people still use
conventional banks for economic transactions. Human
resources management influences the perception of the
Malay community towards Islamic banking.
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Introduction

Muslim economists in business are expected to play an active role in developing and increasing
the number and turnover of Islamic banking businesses by their respective business capital
capabilities. It can also be done using a joint venture between these entrepreneurs regarding
financial capital or soft managerial skills in Islamic banking. It is a benchmark to increase and
increase the number of customers while increasing their turnover so that they can play a
proactive role in increasing state revenue.
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Indonesia adheres to a dual banking system using the Islamic and conventional financial
systems simultaneously (Wiliasih & Shadrina, 2017). Based on Islamic economic regulations,
it is known as the "profit sharing™ ratio, so Islamic banks are used as a measure to prevent
customers from turning to conventional banks that offer high-interest rates so that customers
keep their funds in mudharabah savings. (Panorama, 2016). A Sharia bank is defined as a bank
that operates based on the principles of Islamic law, which refers to the Qur'an and Hadith as
the legal basis and in carrying out its operational activities (Hermanto & Syabhril, 2020). Islam
has shown that business is not only profit-oriented but must be run based on sharia principles
so that the business can prosper all people universally (Hamsani, Sule, Hilmiana, & Kaltum,
2017).

Islamic banking is an alternative to a credible banking system that all Indonesian people
can enjoy (Siregar et al., 2021). However, the development of Islamic banking in Indonesia is
stagnant. There was no significant development from previous years, so Islamic banks cannot
contribute significantly to sustainable and equitable economic growth (Syukron, 2013). Several
studies have been conducted on student perceptions of Islamic banks (Choiriyah & Hakim,
2021; Tikson, Sahas, & Ulfa, 2021). There is also some research on public perceptions of
Islamic banks (Aryandhana, Bintarti, & Hidayatullah, 2021; Darna & Ikhsan, 2021; Gunarto et
al., 2020; Hermanto & Syabhril, 2020; Khusna & Pratama, 2021; Mu'allim, 2003; Riza, 2019).
Previous research calls for a study discussing the Malay community's behaviour toward Islamic
banking.

This study aims to analyze how the perception of the Malay community towards Islamic
banking, to examine more deeply the specific picture of the development of the number of
customers and assets of Islamic banking in the city of Palembang, and how the strategy of
Islamic banking in developing its institutions.

Literature Review

Perception

Perception is how individuals organize and interpret their sensory impressions to give meaning
to their environment. Perception is a process by which individuals select, organize and interpret
stimuli into a meaningful and reasonable picture of the world (Inda, 2020; Irham, 2019). The
theory of credibility perception is a factor that reflects the security and privacy of the use of
mobile banking. The reason for the security is, of course, because of the many frauds and data
theft in mobile banking, customers will be given a password before making a transaction
(Ramadhan & Herianingrum, 2017).

Malay society

Malays are classified according to 'authority defined' and 'everyday defined'. Classification
through 'authority defined' refers to the position of Malays in Malaysian institutions (Case 160),
while 'everyday defined' also refers to Malays based on customs and culture. The validity of the
Malays has indeed been embodied in the institutions and the Malay culture observation
(Malaysia, 2020). The indicators of the Malay community are good manners, diligence (8%),
and laziness (5.5%). All of these characteristics are identical to Islam which is religious in
character, polite, high in morals, clever/intelligent, clean, and beautiful (Alwi, 2019).

The theory of perception of credibility as a factor that reflects the security and privacy of
the use of mobile banking. Security reasons, of course, because of the many frauds and theft of
data in the use of mobile banking, customers will be given a password before making a
transaction (Ramadhan & Herianingrum, 2017). Indicators of credibility in this case are security
and privacy. There are two elements that build a person's credibility, namely his capability or
ability and the experience he has. This is very important because it becomes the capital that the
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work is already in the hands of experts. Factors that affect the credibility of a bank are
independence, accountability, transparency and communication.

Sharia banking

Islamic banks carry out their business activities based on sharia principles and consist of
commercial banks and sharia people's financing banks (Fauziah, Toha, & Prahara, 2021; Siregar
et al., 2021). Islamic banking offers a wider variety of products compared to conventional
banking products as an alternative to financial services. Other objectives of Islamic banking are
contained in Indonesian Law No. 21 of 2008 concerning Islamic banking. According to Article
3 of the Indonesian Law, Islamic banking aims to support the implementation of national
development in the context of efforts to improve justice, togetherness, and equitable distribution
of people's welfare.

Sharia banks are juridically normative and empirically recognized for their existence in
the Unitary State of the Republic of Indonesia. The normative juridical acknowledgement is
recorded in the laws and regulations in Indonesia. There are Law No. 7 of 1992 concerning
banking, Law no. 10 regarding amendments to Law no. 3 of 2004 concerning amendments to
Law no. 23 of 2006 concerning Bank Indonesia, Law no. 3 of 2006 concerning amendments to
Law no. 7 of 1989 concerning religious courts, even some conventional banks, and other
financial institutions have opened sharia business units (such as Islamic banks, sharia insurance,
and sharia pawnshops).

The principle of Islamic banking is the rules of agreement based on Islamic law between
banks and other parties, based on the National Sharia Council - Indonesian Ulema Council
fatwa for depositing funds and financing business activities or other sharia-compliant activities.
These principles consist of Adam al-Haraj (not making it difficult or burdensome), Taqlil al-
Taklif (reducing the burden), periodic law enforcement, in line with universal benefit, al-
Musawah wa al-Adalah (equality and justice) (Tho’in, 2016).

Islamic banking products can be divided into three parts: fund distribution products,
fundraising products, and products related to customer services (Fauziah et al., 2021; (Siregar
et al., 2021). Furthermore, the services provided by this Islamic bank include imported sharia
L/C (Letter of Credit), sharia bank guarantees and foreign exchange. Service is any action or
activity offered by one party to another, which is essentially intangible and does not result in
the ownership of anything. Facilities are the appearance, ability of infrastructure facilities, and
the state of the surrounding environment to show their existence to the external, including
physical facilities such as buildings, equipment and equipment. Facilities can be tools, objects,
equipment, money, or workspace (Wijayaningratri & Budiyanto, 2015).

Islamic banking offers a wider variety of products compared to conventional banking
products as an alternative to financial services. Other objectives of Islamic banking are
contained in Article 3 of Law No. 21 of 2008 concerning Islamic banking. According to Article
3 of the Law, Islamic banking aims to support the implementation of national development in
the context of efforts to improve justice, togetherness, and equitable distribution of people's
welfare. A Sharia bank is a bank that carries out its business activities based on sharia principles
and, according to its type, consists of sharia commercial banks and sharia people's financing
banks. Sharia banks are legally normative and juridical empirically recognized for their
existence in the Unitary State of the Republic of Indonesia (Fauziah, Toha, & Prahara, 2021).

Methodology

The method used in this study is descriptive to analyze the perception of the Malay community
towards Islamic banking. The data used in this study used primary and secondary data.
Secondary data was obtained from the website of the financial services authority (OJK), the
Central Bureau of Statistics (BPS), and various agencies related to the research process. A
questionnaire is used to collect gender, age, education level, occupation, income level,
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expenditure, status, number of dependents, consumption allocation, an aristocratic title, length
of time as a customer, products used by customers of the Malay community in Palembang, and
perception to several factors i.e. attitude, product, place, promotion, service quality, sharia
complience, consumer decision, and customer loyalty. The number of samples of 100
respondents was carried out by google form. The scoring uses a Likert scale in which several
questions are arranged with respondents’ answers with weights according to the value of 1 to 5
(5= strongly agree, 4= agree, 3= neutral, 2= disagree, 1= strongly disagree). The samples
included the Malay community, which are academics and economic practitioners. Data is
analysed using Microsoft Excel.

Results and Discussion
The characteristics of 100 respondents based on age are shown in Table 1.

Table 1. Characteristics of respondents by age

Age Total Percentage
22 years - 30 years 40 40%
31 years - 40 years 25 25%
41 years - 50 years 24 24%
51 years - 75 years 11 11%

Table 1 shows that the Malay community that uses Islamic Bank products is dominated by
customers aged between 22 - 30 years. Characteristics of respondents by gender are shown in
Table 2. Characteristics of respondents by type of work are shown in Table 3. Table 4 shows
the criteria for the assessment of respondents’ responses. Respondents' responses to the attitude
variable are shown in Table 5.

Table 2. Characteristics of respondents by gender

Gender Total Percentage
Male 39 39%
Female 61 61%

Table 2 shows that the number of female respondents is more than male respondents, i.e. 61
female and 39 male respondents.

Table 3. Characteristics of respondents by type of work

Type of Work Total Percentage
BUMN employees 2 2%
Private sector employee 24 24%
Entrepreneur 7 7%
Trader 1 1%
Government employees 31 31%
Other 35 35%

Based on Table 3, respondents are more dominated by other occupations, namely 35%. In
addition, respondents who work as civil servants are 31%, private employees are 24%,
entrepreneurs are 7%, BUMN employees are 2%, and respondents with jobs as traders are the
least, i.e. 1%. Other jobs are jobs other than those mentioned above, such as labourers,
fishermen, farmers, and others.

Table 5 shows that respondents' answers to the attitude variable are 389-420, which means
they are in a suitable category. The most considerable total value is 420 in the statement, "I
choose Islamic banks because of the MUI fatwa, which forbids bank interest”. While the
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statement indicator "I understand that the service response in transactions in Islamic banking is
better than conventional banks" obtains the lowest total value on the attitude variable, which is
389. So, the perception of the Malay community towards Islamic banking on the attitude
variable is clear and of high quality.

Table 4. Criteria for assessment of respondents' responses

Rating Interval Rating Category

421-500 very good

341-420 good

261-340 pretty good

181-260 not good

100-180 not very good

Table 5. Respondents' responses to attitude variables
Rating
Statement SsS S N TS sSTS Total Category

I know about the profit-sharing 32 50 14 3 1 409 good
system wused in Islamic banking,
namely mudaraba and musharakah.
| believe that Islamic banks do notuse 32 41 19 7 1 396 good
the usury system.
| understand that the service response 25 44 26 5 0 389 good
in transactions in Islamic banking is
better than in conventional banks.
| chose a sharia bank because of the 37 47 15 1 0 420 good
MUI fatwa which forbids bank
interest.

Table 6 shows that respondents' answers to the product variable are 385-411, which
means they are in a good category. The most considerable total value is 411, namely the
statement indicator "the profit sharing system is a universal system and can be accepted because
it is profitable for both banks and the community”. While the statement indicator "I know the
characteristics or characteristics of savings products offered by Islamic banks" obtained the
lowest total value on the product variable, which is 385. So, the knowledge of the Malay
community towards Islamic banking on the product variable is good.

Table 7 shows that respondents' answers to the variable place are in the total range of
380-431, which means they are in the good and very good categories. The most considerable
total value is 431, namely the statement indicator "The cleanliness of the Islamic bank
environment affects the comfort when visiting” (very good category). It means that the
cleanliness of the bank environment dramatically affects the perception of the Malay
community towards Islamic banking. While the statement indicator "Easy to reach ATM
locations" obtained the lowest total value on the place variable, 380. So it can be concluded that
the location and ease of reaching banks affect the perception of the Malay community towards
Islamic banking.

Table 8 presents the respondents’ answers to the price variable, which as a whole, are in
the range of a total value of 402-409, which means they are in a good category. The immense
total value is 409, i.e. the statement indicator "Islamic bank is a bank that is more profitable and
more economically just”. It means that profit dramatically affects the perception of the Malay
community towards Islamic banking. Meanwhile, the indicator for the statement "Light Islamic
bank administration costs" obtained the lowest total value on the price variable, which was 402.
So, prices and profits significantly affect the perception of the Malay community towards
Islamic banking.
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Table 9 shows that respondents’ answers to the promotion variable are in the range of a
total value of 400-405. It means they are in a good category. The most significant total value is
405, namely the statement indicator "Easy to get Islamic bank information from the website",
meaning that promotion dramatically affects the perception of the Malay community towards
Islamic banking. While the statement indicator "Information provided by Islamic banks is easy
to obtain" obtains the lowest total value on the promotion variable, which is 400. So, promotion
is needed to influence the Malay community's perception of Islamic banking.

Table 6. Respondents' responses to product variables

Rating

Statement 3S S N TS STS Total Category
I know Islamic bank products 24 45 27 4 0 389 good
I know the characteristics or 19 51 26 4 0 385 good
characteristics of savings products
offered by Islamic banks
The products offered by Islamic banks 30 48 20 1 1 405 good
are useful for me
Islamic bank products are very varied 28 50 21 0 1 404 good
The products offered are as expected, 21 56 22 0 1 396 good

trustworthy and attractive

The profit-sharing system is a universal 34 46 18 1 1 411 good
system and can be accepted because it

is profitable for both the bank and the

community

Sharia banking systems and products 20 55 22 1 2 390 good
are in accordance with sharia principles

Table 7. Respondents' responses to the variable place

Rating
Statement SS S N TS STS Total Category
Easy transportation to Islamic banks 22 50 25 2 1 390 good
The location of the Islamic bank canbe 32 49 17 1 1 410 good
seen from the side of the road
Islamic banks have a large parking lot 23 44 27 4 2 382 good
The cleanliness of the Islamic bank 44 43 13 0 0 431  very good

environment affects the comfort when

visiting

The proximity of the bank's location 27 41 29 3 0 392 good
from the center of activity encouraged

me to save at an Islamic bank.

Easy-to-reach ATM locations 26 39 26 7 2 380 good

Table 8. Respondents' responses to price variables
Rating

SS S N TS STS
Profit sharing offered by Islamic banks 32 44 23 0 1 406 good
has a fair and honest concept
Low sharia bank administration fees 31 42 26 0 1 402 good
The price is in accordance with the 29 52 18 0 1 408 good
quality provided
Islamic banks are banks that are more 36 39 24 0 1 409 good
profitable and more economically just

Statement Total Category
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Table 9. Respondents' responses to promotion variables

Rating

Statement sS S N TS STS Total Category
Brochure contains a lot of information, 30 47 20 2 1 403 good
interesting, clear and appropriate
Information provided by Islamic banks 25 55 16 3 1 400 good
is easy to obtain
Easy to get Islamic bank information 29 51 17 2 1 405 good
from the website
Table 10. Respondents' responses to service quality variables
Rating Total Category
Statement SS S N TS STS

Sharia bank employees serve well, 33 50 17 0 0 416 good
quickly and thoroughly
Islamic banks provide convenience in 32 52 14 2 0 414 good
transactions
Islamic banks provide concern for 36 45 19 0 0 417 good
customers if they experience problems
Islamic banks have a comfortable and 37 47 13 2 1 417 good
clean place
Friendly and polite bank employees 38 48 13 0 1 422 very

good
All types of required forms are always 33 52 15 0 0 418 good

available and easy to obtain

Table 10 shows that respondents' answers to the service quality variable are in the
complete range of 414-422. It means they are in the good and very good categories. The total
value is 422, i.e. the statement indicator "Friendly and courteous bank employees”. This
indicator belongs to a very good category. It means that employee attitudes significantly affect
the perception of the Malay community towards Islamic banking. While the statement indicator
"Islamic banks provide convenience in transactions” obtained the lowest total value on the
promotion variable, which was 414. So, the service quality dramatically affects the Malay

community's perception of Islamic banking.

Table 11. Respondents' responses to sharia compliance variables

Statement S S Ratll\lng TS STS Total Category
The products offered and their 30 45 23 1 0 401 good
operations are in accordance with
sharia principles
Regulations in Islamic banks are in 33 41 26 0 0 407 good
accordance with Islamic law
There is no bank interest in Islamic 34 36 28 2 0 402 good
banks
Islamic banks implement a profit- 39 41 19 1 0 418 good
sharing system
Contracts at Islamic banks are in 33 43 22 1 1 406 good
accordance with sharia principles
The business orientation of Islamic 38 47 14 0 1 421  very good

banks is not only looking for profit, but
also trying to get blessings from Allah
SWT
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Table 11 presents respondents’ answers to the sharia compliance variable, which are in
the good and very good categories, in the entire range of 401-421, which means they are in the
good and very good categories. The enormous total value is 421. The indicator of the statement
"The business orientation of Islamic banks is not only looking for profit but also trying to get
blessings from Allah SWT" has a very good category. It means that the perception of the Malay
community towards Islamic banking is not only for world affairs but also for obtaining blessing
from Allah SWT. While the statement indicator "Products offered and their operations are per
sharia principles” obtained the lowest total value on the promotion variable, which is 401. So,
the sharia compliance indicator dramatically influences the perception of the Malay community

towards sharia banking.

Table 12. Respondents' responses to perception variables

Rating

Statement 33 S N TS STS Total Category
Islamic banks apply sharia principles 36 41 22 0 1 411 good
Provide clarity when transacting to seek 45 42 11 2 0 430 very
the pleasure of Allah SWT good
I use Islamic bank according to my 36 52 12 0 0 424 very
needs good
There are shortcomings in using Islamic 3 8 38 37 14 249 Not good
bank products

Table 13. Respondents' responses to consumer decision variables
Rating

Statement sS S N TS STS Total Category
| want to use Islamic bank because of 31 51 17 0 1 411 good
my own motivation
I am interested in using Islamic banks 19 55 23 3 0 390 good
because of the many product choices
| want to become a customer of asharia 25 59 16 0 0 409 good
bank because it is guaranteed safe
| want to become a customer of asharia 24 54 21 1 0 401 good
bank because | believe the product
prices offered by Islamic banks are the
best
| want to become a customer of a sharia 29 52 19 0 0 410 good
bank because | know that Islamic banks
are halal
| want to become a customer of a sharia 32 51 17 0 0 415 good
bank because Islamic banks are
protected from usury
| want to become a customer of asharia 24 60 16 0 0 408 good
bank because the products available at
Islamic banks are in accordance with
my needs
| want to become a customer at asharia 24 57 18 1 0 404 good

bank because | want to apply the
knowledge | get about Islamic banking

Table 12 shows respondents' answers to the perception variable are 249-430, in the
category of not good, good, and very good. The largest total value is 430, i.e. the statement
indicator "Providing clarity when transacting to seek the pleasure of Allah SWT", which is in
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the very good category. The indicator "I use Islamic banks according to my needs" is also in
the very good category. While the statement indicator "There are deficiencies in using Islamic
bank products™ obtains the lowest total value on the promotion variable, which is 249 and is in
a bad category. So, implementing Islamic banking, many shortcomings still significantly affect
the Malay community's perception of Islamic banking.

Table 13 shows that respondents’ answers to consumer decision variables are in the range
of 390-415, meaning they are in a good category. While the statement indicator "I am interested
in using Islamic banks because there are many product choices” obtains the lowest total value
on the promotion variable, which is 390. The total value is 415, i.e. the statement indicator "I
want to be a customer of Islamic banks because Islamic banks are protected from usury”. So it
can be concluded that consumer decisions significantly affect the perception of the Malay
community towards Islamic banking.

Table 14. Respondents' responses to customer loyalty variables

Rating

Statement SS S N TS STS Total Category
I will use Islamic bank productson 24 53 22 1 0 400 good
an ongoing basis
I will make Islamic banks my first 27 46 26 1 0 399 good
choice
I am willing to recommend Islamic 23 51 26 0 0 397 good
banks to others
I am not influenced by 18 42 36 3 1 373 good
conventional bank products
| am satisfied using Islamic bank 26 53 20 1 0 404 good

services or products

The results indicate that the existence of Islamic banking is still questionable when

compared to developments in conventional banks. Even though Indonesia is the largest country
in the world, it should be sustainable, with many customers and assets interested in Islamic
banks. It is fascinating to study further and more deeply the causes and effects related to the
credibility of Islamic banking, in this case, Islamic banks.
A modern Islamic bank means being an Islamic bank with the latest service systems and
technology that exceeds customer expectations. However, in terms of the phenomenon in the
Sharia Business Unit of Regional Development Banks in Sumatra, seen from the asset share, it
is still considered low based on the ontological realm (Hadjri, Marwa, Perizade, & Hanafi,
2018). In carrying out these business activities, the steps taken in these management decisions
are based on the rules regulated by Allah SWT, the creator of all things, through the guidance
in the Qur'an and the Sunnah/Hadith of the Prophet.

The increased world of Islamic banking is not as significant as the increase in the number
of customers at conventional banks. Data obtained from the Financial Services Authority
(OJK), i.e. the Islamic banking assets of the city of Palembang have continuously increased
throughout 2016-2020 with average asset growth of 0.19% as well as the total credit/financing
of Islamic banking has always experienced an increase. An annual increase with an average
total credit/financing growth of 0.19%. Third-Party Funds (TPF) have increased throughout
2016-2020 with an average total value of TPF of 5,535,863,331,027 and an average growth of
0.16% in total TPF. The condition of financial literacy based on the Islamic financial services
sector from 2016 was 6.6% and increased in 2019 to 7.92%.

However, developments in conventional banking in 2016 amounted to 28.3% and
increased in 2019 to 35.25%, meaning although Islamic banking has increased, when compared
to conventional banks, expectations are still low. It is also in line with developments at the
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beginning of the problem background regarding the development of Islamic banking, in this
case, Islamic banks in the OJK Islamic banking statistics in 2020 and some journal articles only
around five per cent per year. It is certainly not or less relevant to the population of Indonesia,
where Muslims in Indonesia are the largest population in the world. The development of Islamic
banking still needs to increase turnover and the number of customers because Islamic banks do
not contain elements of usury in implementing their economic activities, as stated in the Qur'an,
Al-Bagaroh verse 275, which means: Allah has permitted buying and selling and forbids usury,
and the sin of usury is part of the enormous sin that we must avoid fellow Muslims, and we
advise each other in goodness to avoid the wrath of Allah SWT to create a nation that is
BaldatunThoyyibatun wa Robbun ghofur (a good country with an all-forgiving Lord) as
directed by President Joko Widodo at the opening of the 12th JATMAN congress on Monday,
January 15, 2018 (www.kemenag.go.id).

The factors that influence the perception of the Malay community towards Islamic
banking include the problem of the still low literacy of the Malay community towards Islamic
banking. Factors on the religious side also affect the number of Islamic bank customers
themselves. The promotion also influences the perception of the Malay community in choosing
or not for economic transactions at Islamic banks.

Customer perceptions of the Islamic banking credibility in the city of Palembang have
emerged from academics, practitioners and business actors themselves. The Malay
community's mindset considers Islamic banks to be the same as conventional banks. Only
differentiating interest is replaced by profit sharing, but the point is the same as seeking profit.
Different levels of education will affect the public's perception of the credibility of Islamic
banking itself. The Malay community does not care about the differences between Islamic and
conventional banks, despite apparent differences between the interest and profit-sharing
systems based on the Qur'an arguments and in-depth studies in the field.

Based on the characteristics of the respondents in this study, it shows that the Malay
community who use Islamic Bank products is dominated by customers aged between 22 - 30
years, with more female respondents than men who are dominated by other jobs (non-
permanent/entrepreneurs). The Malay community's perception of Islamic banking on the
attitude variable is clear and of good quality. The Malay community's knowledge of Islamic
banking on the product variable is good. Location and ease of access to banks, prices and
benefits, employee attitudes, service quality, indicators of sharia compliance, consumer
decisions and customer loyalty also greatly influence the perception of the Malay community
towards sharia banking. The perception of the Malay community towards sharia banking is not
only for world affairs but also for obtaining blessings from Allah SWT. In implementing
Islamic banking, many shortcomings still significantly affect the perception of the Malay
community towards Islamic banking.

There are several opportunities and challenges for Islamic banks to maintain their
credibility in Indonesia as the country with the largest Muslim population in the world. The
credibility measure is very much in the spotlight in financial services. Indonesia should be a
role model for other Islamic countries in the world in implementing sharia economics, in this
case, sharia banking better and following Islamic sharia. The main challenge faced is the quality
of human resources, whose religious knowledge is still shallow and needs further and
continuous education. Through socialization and literacy about sharia finance, it will increase
awareness in the public so that they can immediately move to carry out financial transactions
based on Islamic sharia and avoid usury by moving to Islamic banks. Another challenge is the
problem of fraud, which of course, has the possibility of happening because, as human beings,
we cannot be separated from mistakes and mistakes. Early education is needed for the younger
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generation so that in the implementation of the world of work later, they can work usefully for
others and not become a parasite of society, especially in the banking world.

Conclusion

The world of Islamic banking is increasing every year, but the increase is not significant
compared to the increase in the number of customers at conventional banks. Is can be seen from
the data obtained from the Financial Services Authority (OJK) of the city of Palembang and the
development of financial service inclusion in the province of South Sumatra, especially the city
of Palembang. It is also in line with developments at the beginning of the problem background
regarding the development of Islamic banking, in this case, Islamic banks in the OJK Islamic
banking statistics in 2020 and some journal articles only around five per cent per year. It is, of
course, not or less relevant to the population of Indonesia, where Muslims in Indonesia are the
largest population in the world. However, the development of Islamic banking still needs to
increase turnover and the number of customers because Islamic banks do not contain elements
of usury in implementing their economic activities. The Muslim community should avoid usury
and switch to Islamic banks, so we advise each other in goodness to avoid Allah SWT's wrath
and create a nation that is Baldatun Thoyyibatun wa Robbun ghofur.
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