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Abstract:

This study aims to examine the influence of TikTok’s repost feature on user satisfaction among Generation
Z in Ranowangko Il Village, Kombi District. The rapid development of social media has positioned TikTok
as one of the most widely used platforms among Generation Z. One feature that has recently attracted
considerable attention is the repost function, which allows users to redistribute content to their followers.
This study employed a quantitative approach, drawing on Uses and Gratifications Theory as its theoretical
framework. The study population comprised 151 Generation Z TikTok users, from whom a sample of 30
respondents was selected using proportionate stratified random sampling. Data were collected through
a Likert-scale questionnaire and analyzed using validity, reliability, normality, and linearity tests, followed
by simple linear regression analysis using SPSS. The findings indicate that the repost feature has a positive
and statistically significant effect on TikTok user satisfaction, with the regression equation Y = 24.694 +
0.334X and an explained variance of 21% (R? = 0.210). More effective use of the repost feature was
associated with higher levels of user satisfaction, particularly in fulfilling needs related to information
sharing, self-expression, social interaction, and entertainment. These findings support Uses and
Gratifications Theory, which conceptualizes users as active participants who strategically engage with
media to satisfy specific needs and derive gratification. The study also contributes to the literature on
digital communication by providing empirical evidence from a rural community context.
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I. INTRODUCTION

The advancement of digital technology has brought significant changes to patterns of
communication and information consumption, including among adolescents. Technology
influences not only practical aspects of everyday life but also theoretical dimensions that shape
how individuals think and act within society [1] Social media has become an integral part of daily
activities, and TikTok is among the fastest-growing platforms among younger generations. The
platform offers short-form videos that are easy to create and share, enabling it to attract
widespread engagement among Generation Z, including in Indonesia.

Generation Z, generally defined as individuals born between 1997 and 2012, has been
closely connected to digital technology from an early age and relies heavily on social media as a
means of self-expression, entertainment, and social connection. In 2022, the number of TikTok
users worldwide reached approximately 1.4 billion [2]. One feature introduced by TikTok in
recent years is the repost function, which allows users to redistribute videos created by other
users to their followers’ feeds without having to upload the content themselves. This feature is
designed to increase content reach, expand audiences, and encourage social engagement
among users.

Although the repost feature makes it easier for users to share content they find
appealing, its effects are not perceived as entirely positive by all users. Some users consider the
repost feature to make their feeds more repetitive, as the same content may appear multiple
times through different accounts. Such repetition may reduce browsing comfort and potentially
affect TikTok’s algorithmic recommendation system [3]. These differing responses suggest that
satisfaction with the repost feature may vary across users. In digital media studies, user
satisfaction is an important indicator of platform effectiveness and is generally achieved when
features and services adequately address users’ needs while providing an enjoyable and relevant
experience [4].

Based on preliminary observations in Ranowangko Il Village, approximately 14% of the
village population belongs to Generation Z, and around six out of ten adolescents within this
group actively use TikTok. Despite living in a rural area, adolescents in the village remain
connected to global information flows and actively engage with social media. This context
provides an interesting setting for examining how young users respond to TikTok’s repost

feature.
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Numerous studies have examined TikTok use among Generation Z; however, research
specifically investigating the influence of the repost feature on user satisfaction remains
relatively limited, particularly within rural communities. Winda et al. [5], for example, focused
primarily on adolescents’ self-control in social media use, while Adawiyah [6] investigated the
influence of TikTok use on adolescents’ self-confidence. Ahsan and Nuraeni [7] examined the
influence of the repost feature on user satisfaction, but their study was conducted at the
national level without emphasizing a specific geographical context. The present study
specifically investigates the influence of the repost feature on TikTok user satisfaction among
Generation Z in Ranowangko 1l Village, Kombi District, thereby providing a more contextually
grounded examination of social media use within a rural community.

Based on the aforementioned considerations, this study aims to examine the extent to
which TikTok’s repost feature influences user satisfaction among Generation Z in Ranowangko
Il Village, Kombi District. The findings are expected to provide useful insights for application
developers, educators, and other stakeholders in promoting digital literacy that responds to the
needs and practices of younger generations. Furthermore, the study may provide a basis for

evaluating the effectiveness of specific features within social media platforms.

Il. RESEARCH METHOD

This study employed a quantitative approach to examine the extent to which the
independent variable (TikTok’s repost feature) influences the dependent variable (TikTok user
satisfaction) without manipulating either variable. The study was conducted in Ranowangko |l
Village, Kombi District, Minahasa Regency, North Sulawesi Province, Indonesia. This location was
selected because of the relatively high level of TikTok use among local adolescents, the social
characteristics of the community that reflect the digital behavior of younger generations in rural
areas, and the researcher’s familiarity with the local community, which facilitated a more
effective data collection process.

The independent variable in this study was TikTok’s repost feature (X), measured using
five indicators: ease of use, benefits of content sharing, enhancement of social interaction,
facilitation of self-expression, and relevance of shared content. The dependent variable was
TikTok user satisfaction (Y), measured using five indicators: fulfillment of expectations,
convenience and ease of use, perceived usefulness and entertainment value, intention to

continue using the platform, and willingness to recommend it to others [4], [8].
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The study population consisted of 151 Generation Z TikTok users residing in
Ranowangko Il Village. As the population was distributed across four administrative areas (Jaga),
proportionate stratified random sampling was employed to ensure proportional representation
from each area. The number of respondents selected from each stratum was calculated using
the formula ni = (Ni/N) x n. The final sample comprised 30 respondents, distributed across Jaga
| (8 respondents), Jaga Il (7 respondents), Jaga Il (8 respondents), and Jaga IV (7 respondents).
Data were collected using a closed-ended questionnaire employing a five-point Likert scale,
ranging from 1 (strongly disagree) to 5 (strongly agree). The questionnaire items were developed
based on the indicators of each research variable. Prior to the main data collection, the
questionnaire was pilot-tested with 30 respondents who were not included in the final study
sample to assess its validity and reliability.

Data were analyzed using simple linear regression with SPSS. Prior to the regression
analysis, assumption tests were conducted, including the Kolmogorov—Smirnov test for
normality and a linearity test based on the significance value of the deviation from linearity.
Instrument validity was assessed using Pearson’s product—-moment correlation, with an item
considered valid when its two-tailed significance value was below .05 and the calculated
correlation coefficient (r) exceeded the critical r value. Reliability was assessed using Cronbach’s
alpha, with the instrument considered reliable when the alpha coefficient exceeded .60. Simple
linear regression was performed using the equation Y = a + bX, followed by hypothesis testing
using a t-test at a significance level of o = .05. The coefficient of determination (R?) was
subsequently calculated to determine the proportion of variance in user satisfaction (Y)

explained by the repost feature (X).

I1l. RESULT AND DISCUSSION
3.1 Overview of the Study Setting and Respondents

Data collection commenced on February 23, 2026, following approval from the
Ranowangko Il Village authorities. In March 2026, the questionnaire was pilot-tested with 30
respondents who were not included in the main study sample. Subsequently, in April 2026, the
main data collection was conducted with 30 respondents whose responses were used for the
statistical analysis. The study respondents were members of Generation Z residing in
Ranowangko Il Village and were active TikTok users. Based on preliminary observations,
approximately 14% of the village population belonged to Generation Z, and around six out of

ten individuals within this group actively used TikTok as their primary social media platform. This
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indicates a relatively high level of engagement with the digital social media ecosystem despite
the rural setting of the community.
3.2 Results of Instrument Testing and Assumption Tests

Validity testing was conducted on 10 items measuring TikTok’s repost feature (X) and 10
items measuring TikTok user satisfaction (Y) using Pearson’s product-moment correlation with
30 respondents who were not included in the main study sample. All 10 items measuring
variable X were found to be valid, with calculated correlation coefficients (r) ranging from .660
(item X10) to .946 (item X9). All coefficients exceeded the critical r value of .361 and were
statistically significant at p < .001. For variable Y, 9 of the 10 items were found to be valid, with
correlation coefficients ranging from .559 (item Y6) to .863 (item Y3). One item that failed to
meet the validity criterion was excluded from the final research instrument. The reliability
analysis using Cronbach’s alpha yielded a coefficient of .941 for the TikTok repost feature
instrument and .906 for the TikTok user satisfaction instrument. Both values substantially
exceeded the minimum threshold of .60, indicating that the two instruments demonstrated high

internal consistency and were therefore considered reliable.

Variable Number of Valid Items | Cronbach’s Alpha | Interpretation
TikTok Repost Feature (X) 10 0.941 Reliable
TikTok User Satisfaction (Y) | 9 0.906 Reliable

Table 1. Summary of Validity and Reliability Test Results

The Kolmogorov-Smirnov normality test conducted on the residual values yielded
Asymp. Sig. (2-tailed) values of .167 for variable X and .200 for variable Y, both of which were
greater than .05. Therefore, the data were considered to be normally distributed. The linearity
test yielded a significance value for deviation from linearity of .296 (> .05), with a calculated F-
value of 1.321, which was lower than the critical F-value of 4.75. These results indicate that the
relationship between TikTok’s repost feature and TikTok user satisfaction was linear.
3.3 Simple Linear Regression Analysis and Hypothesis Testing

The results of the simple linear regression analysis showed a constant value of 24.694
and a regression coefficient of .334 for TikTok’s repost feature, with a significance value of .011
(< .05), resulting in the regression equation Y = 24.694 + 0.334X. This equation indicates that a

one-unit increase in the TikTok repost feature variable is associated with a .334-unit increase in
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TikTok user satisfaction. The positive regression coefficient further indicates a positive

relationship between TikTok’s repost feature and user satisfaction.

Model Coefficient (B) | Std. Error | t-value | p-value
Constant 24.694 5.062 4,878 | <.001
TikTok Repost Feature (X) | 0.334 0.123 2.725 |.011

Table 2. Results of Simple Linear Regression Analysis

The results of the hypothesis test (t-test) showed a significance value of .011, which was
below the .05 threshold, while the absolute calculated t-value exceeded the absolute critical t-
value. Accordingly, HO was rejected and Ha was accepted. These findings indicate that TikTok’s
repost feature has a statistically significant effect on TikTok user satisfaction among Generation
Z in Ranowangko Il Village, Kombi District. This finding is consistent with Ahsan and Nuraeni [7],
who similarly reported that the repost feature significantly influenced TikTok user satisfaction
among Generation Z in Indonesia.

The coefficient of determination analysis yielded an R value of .458, indicating a
moderate positive relationship between TikTok’s repost feature and user satisfaction. The R?
value of .210 indicates that TikTok’s repost feature explained 21% of the variance in user
satisfaction, while the remaining 79% may be attributable to other factors not examined in this
study, such as content quality, the relevance of the For You Page (FYP) recommendation
algorithm, other platform features, and users’ psychological and social factors.

3.4 Discussion

The findings of this study demonstrate that TikTok’s repost feature plays a meaningful
role in enhancing user satisfaction, particularly among Generation Z in Ranowangko Il Village.
The feature enables users to easily redistribute content they consider interesting or relevant to
their followers without having to manually re-upload it, thereby making their experience of
using the platform more convenient and enjoyable. When users are provided with greater ease
in expressing themselves and interacting with others through this feature, their overall
satisfaction with TikTok is likely to increase [9], [10].

The repost feature also serves as a mechanism for expanding social interaction among
users within the TikTok environment. Through this feature, users act not only as content

consumers but also as active participants in the circulation of content they perceive as useful or
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entertaining within their social networks [11], [12]. This pattern is consistent with Uses and
Gratifications Theory, which provides the theoretical foundation for this study and
conceptualizes media users as active agents who strategically engage with media to satisfy their
social, expressive, and psychological needs [13]. When these needs are fulfilled through the use
of the repost feature, users are more likely to experience greater satisfaction with their overall
TikTok experience.

This study has several limitations that should be acknowledged. First, the research was
conducted within a single rural community; therefore, the findings cannot be broadly
generalized to Generation Z populations in other geographical and social contexts. Second, the
analysis focused exclusively on the repost feature as the independent variable, although other
factors may influence TikTok user satisfaction, including content quality, platform algorithms,
and users’ psychological characteristics. Third, data collection relied entirely on a self-report
guestionnaire, meaning that respondents’ answers were dependent on their individual
perceptions, understanding, and willingness to provide accurate responses. Finally, the
relatively limited sample size restricts the extent to which the findings can comprehensively

represent the broader Generation Z population in Ranowangko Il Village.

IV. CONCLUSION

This study concludes that TikTok’s repost feature has a positive and statistically
significant effect on TikTok user satisfaction among Generation Z in Ranowangko Il Village,
Kombi District. Greater utilization of the repost feature is associated with higher levels of user
satisfaction, whereas lower utilization corresponds to lower levels of satisfaction. These findings
reinforce the relevance of Uses and Gratifications Theory, which conceptualizes users as active
participants who engage with media features to fulfill various needs, including self-expression,
social interaction, information sharing, and entertainment. Thus, TikTok’s repost feature
functions not merely as a technical tool but also as an effective mechanism for fulfilling users’
media-related needs and motivations, ultimately contributing to higher levels of user
satisfaction.

Based on these findings, Generation Z users in Ranowangko Il Village are encouraged to
use the repost feature more thoughtfully and selectively, particularly by prioritizing positive and
educational content. For TikTok developers, the findings may serve as a basis for evaluating and

further improving the repost feature to make it more accessible and intuitive for diverse groups
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of users, for example by providing clearer in-app guidance and information on its use. Future
research should expand the scope of investigation by involving larger samples and more diverse
geographical settings. Further studies should also incorporate additional variables that may
influence TikTok user satisfaction, such as content quality, algorithm effectiveness, and users’
social and psychological factors, thereby providing a more comprehensive understanding of user

satisfaction within social media environments.

Author Contributions: [Maharani Evan Leony Languju, Julius L.K. Randang, Leviane J.H.
Lotulung]: Conceptualization, Methodology, Writing - Original Draft, Writing - Review & Editing,

Supervision. Author have read and agreed to the published version of the manuscript.

Funding: N/A

Conflicts of Interest: The authors declare no conflict of interest.
Data Availability: N/A

Informed Consent: There were no human subjects.

Animal Subjects: There were no animal subjects.

REFERENCES

[1] A. Santio, D. Arnoldus, S. Yordan, and S. S. N. Muhammad, “Dampak teknologi terhadap
implikasi sosial, budaya, dan agama dalam kehidupan manusia modern,” Jurnal Forikami, 2022.
[2] B. Ramdani, A. Fitria, A. Munadhil, and Mugsith, “Pemanfaatan TikTok sebagai media
informasi baru bagi generasi Z,” Jurnal Komunikasi Nusantara, vol. 5, no. 2, pp. 189-198, 2023.
[3] A. Gausen, W. Luk, and C. Guo, “Using agent-based modelling to evaluate the impact of
algorithmic curation on social media,” ACM Journal of Data and Information Quality, vol. 15, no.
1, pp. 1-24, 2022.

[4] A. A. A. Sharabati, S. Al-Haddad, M. Al-Khasawneh, N. Nababteh, M. Mohammad, and Q. Abu
Ghoush, “The impact of TikTok user satisfaction on continuous intention to use the application,”
Journal of Open Innovation: Technology, Market, and Complexity, vol. 8, no. 3, Art. no. 125,
2022.

[5] A. Winda, D. Rahmia, and A. Widi, “Kontrol diri pada remaja pengguna TikTok,” Jurnal

Penelitian Psikologi, vol. 1, no. 1, 2023.

69



[6] D. P. R. Adawiyah, “Pengaruh penggunaan aplikasi TikTok terhadap kepercayaan diri remaja
di Kabupaten Sampang,” Jurnal Komunikasi, vol. 14, no. 2, pp. 135-148, 2020.

[7] N. I. A. Ahsan and R. Nuraeni, “Pengaruh fitur posting ulang (repost) terhadap kepuasan
penggunaan TikTok pada Gen Z di Indonesia,” Universitas Telkom, 2024.

[8] I. Guritno and A. Widodo, “Pengaruh fitur TikTok Streak terhadap kepuasan pengguna TikTok
yang dimediasi oleh system quality,” e-Proceeding of Management, vol. 12, no. 6, pp. 6242—
6263, 2025.

[9] N. I. A. Ahsan and R. Nuraeni, “Pengaruh fitur posting ulang (repost) terhadap kepuasan
penggunaan TikTok pada Gen Z di Indonesia,” e-Proceeding of Management, vol. 11, no. 6, p.
6879, Dec. 2024.

[10] D. F. N. Ainii, H. Santoso, and L. Dharmawan, “Signifikansi fitur postingan ulang di TikTok
terhadap ekspresi diri pada Generasi Z,” Educatoria: Jurnal llmiah lImu Pendidikan, vol. 6, no. 1,
pp. 27-40, Jan. 2026, doi: 10.36312/educatoria.v6il1.846.

[11] M. I. S. Junaidi and R. Adawiyah, “Patterns of digital interaction through TikTok reposting
and its relationship with the emotional state of Generation Z,” Journal of Cultural Narratives in
Digital Society, vol. 2, no. 1, 2026, doi: 10.26740/jcnds.v2i1.54187.

[12] D. F. N. Ainii, H. Santoso, and L. Dharmawan, “Signifikansi fitur postingan ulang di TikTok
terhadap ekspresi diri pada Generasi Z,” Educatoria: Jurnal llmiah llmu Pendidikan, vol. 6, no. 1,
pp. 27-40, 2026, doi: 10.36312/educatoria.v6il1.846.

[13] M. Vaterlaus and J. Winter, “Hedonic and utilitarian gratifications to the use of TikTok by
Generation Z and the parasocial relationships with influencers as a mediating force to purchase
intention,” Journal of Interactive Advertising, vol. 23, no. 2, pp. 114-127, 2023, doi:
10.1080/15252019.2023.2195403.

70



